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San\Diego, CA 92122 Soundtrack Song/Artist Pitch+Workshop

www.sdsongwriters.org Once again, SDSG rolls out the red carpet for a pitch session with composer,

\ musician and music supervisor Marcus Barone. When he last visited us two
years ago as Director of Music for Orion Pictures/MPCA, Marcus was a super
guest, giving us an introduction to the world of film and tv music and picking up
several songs for consideration. Currently, he's handling music supervision pro-
jects for MPCA- Motion Picture Corp. of America, Destination Pictures and
Universal. Marcus' many talents have been utilized during years of work in film
music. His credits include: Dumb And Dumber, KingPin, Gang Related, If Lucy
Fell and Ringmaster, starring Jerry Springer.

Marcus has advised SDSG that he has specific requirements at the present
time, so he will be listening ONLY for Great R&B Male and Female Vocalists
or Artist/Writers, or songs in the R&B genre (example given - "Babyface") for
the upcoming film "K-9 11" by Universal. And for the new tv series "Passion
Cove", Marcus is seeking Female Vocalists or Artist/Writers in the style of
Jewel, Tory Amos and other alternative rock sounds in the tradition of
Felicity, Dawson Creek and Party Of Five series. Vocalists for both projects
do not have to be songwriters, and songs don't have to be master-quality.

In addition to the pitch session, Marcus will conduct a "Soundtrack Role
Participation Workshop" during the second half of the meeting. His experience
with "Ringmaster" serves as the basis for this outstanding soundtrack work-
shop. Songwriters, vocalists and everyone interested in film production will ben-
efit from this exclusive event.

Please submit only CDs and tapes appropriate for Marcus' stylistic needs
as mentioned above. One song per writer or team of artists or writers will be
accepted for this event. Pitch fees are $10 per song for members and non-
members, members' songs to be heard first. Admission is free for SDSG mem-
bers, $20 for non-members, who must pay admission to pitch. Of course, mem-
berships will be available at the door. Registration starts at 6:30 PM and closes
at the start of the meeting, 7:00 PM, at the Doubletree Hotel, Hazard Center,
near the 163 and Friars Road. See You at the Movies Pitch & Workshop!
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On the weekend of April 17th -18th one of our local radio stations, 95.7, the MIX, had an all request weekend. The
rules were simple. Listeners would call in and request a song. If they pledged a certain amount of money the radio
station would play it. The money would go to the refugees in Kosovo. | didn't waste any time. | called up the station
and asked how much money | would have to donate to get one of my own songs played. They had a set
pledge amount for local artists, and when they told me what it was my heart stopped.

Fortunately | had a credit card.

I went down to the station the next day and dropped off a cassette of a song entitled "Have You Heard the
Hungry Children Cry?" Being a child of the 60’s, | occasionally write social consciousness themes. Now, there
were a lot of other songs that | could have asked MIX to play. But I picked this one because it is about
exactly the sort of thing that is going on in Kosovo. | wrote the song a couple of years ago when | was
thinking about how we Americans see history being made and atrocities happening in other parts of the
world on TV. It seems we seldom do anything about it even when we can.

| called up several friends to tell them when my tune would be played, and | was home at 4:50 pm on
Sunday as my song hit the airwaves. | recorded it for posterity.

The MIX raised over $17,000 for the victims in Kosovo that weekend. | guess we Americans aren't such bad people
when you consider that we donated that much money to a group of people we don't know very much about. | admit
that, in my case, there was a self serving motive. | got radio airplay. Several other local artists did the same thing.
But the money was for the victims in Kosovo. The music and the money were being used for a good purpose. And
music was the motivator, the thing that made it all happen.

The next day, | heard about the tragedy at Littleton, Colorado. We now know the 2 youths who committed this atroc-
ity liked to listen to artists that promote violence. Music is such a powerful form of communication. As a songwriter
and an artist, | want to inspire people to do good works; to correct some of life's injustices in a constructive manner. |
hope | never inspire anyone to do evil and commit acts of violence.

What’s the message in your music? -Tony Taravella

What s Going On?

Plenty! Here s the run down...

epting entries through Ma , 1999. Songs may be entered in 15 different categorie§. For more
information contact: USA Songwriting Competition, Toll Freetiq US): 1-877-USA-80ONG  www.songwriting.net  info@songwriting.net

, meets
songs,

MEMBER SPOTLIGHT: The Guild Wants to promote those of you who have had successes through auepitch sessions, related events, or whatever.
Call Dave English at 619/623-2777x3I3-eremail him at denglish@mail.cspp.edu to-share your success story.

o



Strong Titles, Stronger Songs by Ellen Silverstein

| have heard many clients say that they don't know how to finish a song. When | ask them what

they are trying to say, they generally don't know because they didn't start with a concept. Instead,
they just started writing until they got stuck ( which usually didn't take very long) . A good way
to avoid this is to start with a strong title which will help focus your attention. Once you have
the title, a song can often write itself- or at least suggest the direction that it should take. Some
titles tell you instantly what they are about such as "Because You Loved Me". When you hear that
title, you know that this song is about how wonderful the singer feels because this person loved
her and how she felt she could do anything with him in her life. | can't imagine it saying anything
else.

On the other hand, some titles can clearly be written more than one way. In one of my
seminars a client was struggling with a title called "My Best Kept Secret”. It was suggested that
"My Best Kept Secret” could be about an old woman giving a young woman advice about how the
old woman managed to keep her love alive in her marriage for fifty years. Or, it could be about
a woman who had a child with a man, and had never told him about it. It could also be about a
woman who was in an abusive relationship and she knew she had to get out. But she still loved
this man and that's what was keeping her from leaving him. Maybe you can come up with anoth-
er angle for this title. But the point is, that even if you come up with five ways to write it, at least
you've narrowed it down to those five. And you can begin to write a story that
is interesting and focused.

Unfortunately it is not always possible to start with a title. Sometimes the creative muse
strikes, and lines just start to flow out onto the paper. When that happens, look at what you've
written and try to summarize it. Then find a strong title that says what your song is about in a nut-
shell, before going any farther. Again, that will strengthen your song and help you from losing
your creative focus.

Another reason to come up with good titles is that publishers receive hundreds of songs
each week with titles like "1 Want You" and "I Need You". You'll never get their attention with these
kinds of titles; they're generic and boring. You want your song to stand out-to peak the publish-
er's interest so that he or she will listen to your song.

Interesting titles make for interesting songs. And songwriting inherently is about find-
ing a new way to say the same old thing. The best place to start is with a fresh title. As Sheila
Davis author of "The Craft Of Lyric Writing" points out in her book, "many successful writers
have made "title first" their main modus operandi: its a skill worth acquiring." -Ellen

CORONA PICKS
CRAZY CAT GEORGE
FOR CAMPAIGN.

This perennial SDSG
fave has been selected
by Corona Beer to be
featured in its 1999
radio ad campaign.
Crazy Cat George is
one of a very few
unsigned, up-and-com-
ing bands that were
selected for this pro-
ject. The 60 second
commercial features
Crazy Cat George’s
single “Give In”, the
first cut off of their lat-
est CD, “Left of
Center.” Starting in
May 1999, the ad is set
to run on major radio
stations throughout
Southern California
and the western United
States. You can hear
Crazy Cat George
tunes on the Tucson
Tex Mystery Music
Show every Saturday,
noon to 4PM (PST).
Just log onto
www.radioinvasion.com

Check out the web site:
CrazyCatGeorge.com

Goodnight Kiss Music Returns to San Diego

Monday, June 7, 1999

out the articles and pages at the Goodnight Kiss Music Website.

www.goodnightkiss.com

JANET FISHER PITCH SESSION

Janet Fisher, Managing Director, Goodnight Kiss Music (BMI) and Scene Stealer Music
(ASCAP) Publishing, will be reviewing songs on June 7, at 7:00 pm at the Doubletree
Hotel in Hazard Center. Ms. Fisher has placed over fifty songs in nationally aired films
and television broadcasts, including productions by HBO, SHO, CMAX, USA, TBS,
MCA , etc. Actively seeking Christmas songs with great hooks, and Christmas Story Songs
(that really could happen to a real person and reflect the meaning of the season), Janet
also needs "street” Masters of rap, hip hop, metal, rock & alternative with great visual
lyric hooks and current production values. Janet will review any style, but has an over-
abundance of Country already. To find out more about how Janet chooses material, check
Try the Writers Area,
and click on "Song Critique Checklist", "Daily Updates" or whatever interests you.

Janet is really looking for a Christmas story song- one that instills the Christmas spirit into the listener. She will
also listen and critique in any style. If another project comes up before then she'll let me know, so check the SDSG
Hotline! Registration starts at 6:30 pm, for rules, please see “The Pitch Session” in this issue -Ellen Silverstein ."
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www.sdsongwriters.org

SDSG now has a new and improved web-site! Some of our web-site's
features include:

* Newsletter -- view the latest and previous issues of the newsletter. Sign up
on-line to receive either a notice of when a new newsletter appears, or have
the newsletter e-mailed to you. This is available to both members and non-
members.

* E-mail address sdsongwriters@hotmail.com -- In addition to our phone
line, we have an e-mail address people can send questions or comments to.
We prefer people asking questions using the e-mail address rather than the
hot-line, because we can provide more timely responses and people some-
times accidentally leave unintelligible messages on the phone line.

« Short notice items -- sometimes we have events that occur at short notice
(for example, an organization is looking for artists to perform at an event in
the following week). Members can sign up to receive e-mailed notices of
these events.

* Quatrain contest -- every month, three lines of a four line stanza are dis-
played. Finish the fourth line and the winner, voted on by the board members,
will receive a free song pitch ($10 value).

Here are some features we are currently working on:

* Songs on-line -- members can, for a small fee, have their songs placed on
our web-site with a short bio. People from around the world can then listen to
the songs in real time (should be available in another month).

* Possible discount -- members choosing to receive the newsletter only on-
line and not through U.S. mail may receive a discount on their membership
(note: this is still being debated!)

Taco
Truffles

Music and
Media

Web site design
Multimedia CD design

Taco Truffles Music and Media
designs affordable web sites and
multimedia CDs for artists

of all disciplines.

Proprietor John Dawes is a

Music Technology and Composition
graduate of UCSD who has
performed web design for

Todd Rundgren, Cheap Trick’s
Robin Zander and many others.

Let Taco Truffles put your vision
on the world wide web.

www.tacotruffles.com
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AudioTron

Knowledge is The Key, but it doesn’t hurt to have
Three Isolation Rooms « State Of The Art Equipment
Huge Sound and Sample Library « Tape&CD Duplication
Live Recording and Mixing ¢« Custom Audio Installations

Call Margie Reese to schedule a tour today!

6136 Mission Gorge Road, #101, San Diego, 92120

(619) 563-8813

.&‘g Member of the Better Business Bureau
| Proud Supporter of MusiCares and Teens Tuned In




FORUM SHOWCASE

at e J)OUBLETREE

What if you could go to a beautiful hotel,
showcase your music, meet other talented,
supportive people, check out possible col-
laborators by hearing and seeing them in
action and have fun in the process?

This is what the FORUM SHOWCASE is
all about. It's time for the Karaoke singing
community to show our musician/songwriter
brothers what we are capable of. We know
that, although the fun loving, non judgmen-
tal aspect of Karaoke is important, there are
many wonderful singers who could certainly
contribute to the larger music community if
they were connected to it. Let's end the iso-
lation!

Starting Monday, May 3rd, from 8pm-
12am, at Club MAX in the DOUBLETREE
Hotel, Mission Valley, there will be show-
cases of all kinds, from Karaoke to instru-
mentalists and songwriter showcases. Each
week, several people will be featured and
there will be auditions for upcoming
Mondays. Bring a following, because the
audience will decide who will get showcases
and if you are a winner, your party will
receive the appetizer buffet - courtesy of
Club MAX - on the night of your showcase.

Musicians - although this is not a full
band jam, bring your ax and you can play
along to the track of your choice - including
your OWN.

Songwriters - let's meet socially and
enjoy the sounds after the pitch sessions.
Who knows, you might meet the compli-
mentary talent you need to complete your
project. The more energy we put in, the
more returns we will have...it's guaranteed!

If you have questions or suggestions,
please feel free to call me

- Judy Ames. (619) 222-6991
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INTERSCOPE RECORDS’
TONY FERGUSON

Senior VP of A&R Tony Ferguson spent hours with a
packed house, reviewing submissions and providing
generous, in-depth critiques when he visited us in San
Diego on March 29. Thank
You Tony, for your great
spirit, and for picking up so
many of our songs!

Special Thanks to Todd and Jeffrey Brabec

C for spending a memorable evening with us in

April. Todd is Director of Membership at
ASCAP. Jeff is VP of Business Affairs for
Chrysalis Music Group. The Brothers Brabec
offered insights galore, gleaned from years
of experience in the music business. Their
P superb book, titled “Music, Money and

Success,” is a must read for all songwriters.

Be a part of your
nusi cal comunity.
Jointhe Guild

$45 per year is

a W se invest nent
in your career.




Announci ng the Free SDSG Menber Directory

To hel p our nenbers network, the San Dego Songwiters Quild is publishing a free annual nenber
directory! Mnbers can tell others about their interests, whether they want to trade skills, etc. This
is optional and only neners who fill out this formwll be included. Due to privacy concerns, the
guild will only publish the information nenbers wite on this form

This is a work in progress and may change based on nenber feedback. Veé're currently planning on
printing a version once a year for our nenbers.

The deadline for the current directory is June 1, so nail or e-nail a reasonable copy of this formto
the guild today!

| MPORTANT NOTE: Qly include those fields you want published in the directory! Don't include any
infornmation you don't want publi shed. If you need nore room feel free to attach another sheet.

Nane

Addr ess

aty Sate Zp

Dayti me Phone ( ) Eveni ng Phone ( )

Fax ( ) Enai | address

Cccupat i on:

Sunmary about yoursel f (50 words or |ess):

Listing Category (see bel ow)

You can list yourself under several categories. HFck up to three categories fromthe foll ow ng choi ces
and include the infornation on another copy of the above form (each 50 words or |ess):

Songwriter (specify: lyrics, nusic, both),

dnger (specify: style of nusic),

Misi ci an (speci fy: instrunent/style of nusic),

Sudio, Arranger, Producer, Business, M scellaneous.

Send your conpl eted forn{s) to:

attn: Menber Drectory

San Dego Songwiters Guild or sdsongw i ters@ot nai |l . com
3368 Governor Drive, Suite F326

San Dego, CA 92122



H p-Hop Perforners Want ed!

It'saRayea’s Rty adwrefiendn for Rypers ad Hp-Hp Atists
todgthebobonthe Gilds stage & the Bd Mr Far. If your beats
ae e, if yor flowvistidgt, if youcanrgresat tothe fulest, gwe
s a shou! Goys, a sdo perfarners, live bads o becking tracks,
dus, wetesr ... it'sdl god

To adtion sed yor tigtest tracks on cassette o (D dag wth
your nane and cotact info to

Joseph G nel

c/o Nver Of Key Misic
3525 el Mr Heights Road #296
San Dego, A 92130

Qi ld nenbers only pl ease

AT ION PERFORMING IST

3 (TIE) School cz
sional in your chosen field. TIE is dedisated to educating, supporting, and pro-

Contact Art Mitchum (619) 224-7446

Personnel Department

PART-TIME JOB (paid) available in the STREET MARKETING DEPART-
MENT of COLUMBIA RECORDS for hungry person over the age of 21
working as San Diego's Street Marketing Representative. Must have the
desire to succeed in music industry and be familiar with today's music mar-
ket. Duties include servicing lifestyle accounts with compact discs, going to
Columbia Records' and competitive shows for support and promotions,
using tools such as stickers, flyers, hats, T-shirts and cassette samplers etc.
Perks are unbelievable and potential job opportunities are incredible as well.
(I'did it for 10 months and | am now National Coordinator of the Department)
Send resume and cover letter to:

Attn: John Kearney c/o Danny Ornelas, Sony Music Entertainment,
Columbia Records, 550 Madison Avenue 24th Floor NY, NY 10022-3211

INTERN WANTED TO WORK FOR MUSIC COMPANY involved in artist
and songwriter development, deal shopping, and publishing. Must be Mac
literate. Prefer Quark and Photoshop experience. Call Ellen at Never Off
Key Music 619-259-8831

SONGWRITER LOOKING FOR CO-WRITING SITUATION

Country Music/Latin/R&B -Preferably Band/MIDI Savvy Keyboards
/Strings/Violins/Steel Guitar. | need someone who wants to create. Also
looking for publisher with proven track record to catalog with. Contact
Carlos 619-698-3215 or page at 619-645-5683.

Mail your ad of 40 words or less to San Diego Songwriter’s Guild, 3368 Governor Drive, Suite F-326, San
Diego, CA. Be sure to indicate your phone number so that we can contact you if there are problems.
Contact Dave English at 619/623-2777x313 or denglish@mail.cspp.edu for deadlines and details. Or,
you can email your ad directly to HCMarkus@aol.com  SDSG members only.
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Celebrating 20 Years as the
Best in Sales and Service of
Electronic Music Products.

MIDI keyboards and sound
modules by EMU, Ensoniq,
Roland, and Yamaha. Effects by
Lexicon, ART, DigiTech and Sony.
Professional Mixers, Speakers,
Digital Audio Tape and Computer
Systems, all available with
extended warranties. Full
Service and Repair of Electronic
Music Equipment.

Professional Sound

& Music

(619) 583-7851
4593 Mission Gorge Place
San Diego, CA 92120

Track Star

S.T.U.D.I.LO.S

Full Production
Services
at

Competitive Rates

Owned and Managed by
Music Industry
Professionals

X

7242 University Avenue
La Mesa, CA 91941

Voice: (619) 697-7827
Fax: (619) 697-7836

From Los Angeles:
(310) 859-5581

email: Contcircus@aol.com




SDSG is Proudly Sponsored by:

Audiotron Recording Studios
6136 Mission Gorge Road, San Diego (619) 563-8813

Carvin Guitars & Pro Sound
12340 World Trade Dr, Rancho Bernardo 92128 (619) 487-1600

Centre City Music
1033 Sixth Avenue, Downtown SD 92101 (619) 338-9033

Full Moon Records

Guitar Center
6533 El Cajon Blvd, San Diego (619) 583-9751

Guitar Trader & Music Power Rentals
805 & Clairmont Mesa Blvd (619) 565-8814 (760) 436-9776

Hanalei Hotel
2270 Hotel Circle North, San Dlego 92108 (619) 297-1101

J.J. Design
(760) 721-8940

Kristopher Stone Productions
449 Santa Fe Drive, #320, Encinitas 92024 (760) 436-5431

HC Markus and Markus Van Such
HCMarkus@aol.com

Mirowski & Wijas LLP
Legal Services for Musicians (619) 452-3666

Music Mart
7480 Miramar Road, #201, San Diego 92126 (619) 695-8144

Never Off Key Music and Ellen Silverstein
(619) 259-8831 ellen@neveroffkey.com

Allan Phillips Music Production
voice, fax (619) 483-9380 email APBOX@aol.com

Phat-Cat Productions and Nairobi Sailcat
(760) 942-6534

Professional Sound & Music and Musicians Repair Service
4593 Mission Gorge Place, San Diego 92120 (619) 583-7851

Scott’s Guitars
4836 Rolando Blvd, San Diego 92115 (619) 286-6445

SLAMM
The Musician’s World  www.slammsd.com

Software Closeouts
8451 Miralani Drive, Bldg A, San Diego 92126 (619) 549-2100

Studio West and MAG Records www.studiowest.com
11021 Via Frontera, Rancho Bernardo (619) 592-9497

Taco Truffles Media & Web Design
(619) 613-1635 info@tacotruffles.com

TAXI
Independent A&R (800) 458-2111

TIE- The International Entertainers School
Contact Art Mitchum (619) 224-7446

Track Star Studios and Josquin des Pres (619)697-7827
7242 University Ave, La Mesa 91941 Contcircus@aol.com

Valley Music
530 East Main Street, El Cajon 92020 (619) 444-3161

Thom Vollenweider Photography
10971 San Diego Mission Road, SD 92108 (619) 280-3070

VOLLENWEIDER

PHOTOGRAPHY
619228023070

The )
Professional’s

Choice

Fully Automated’ Digital & Analog Multi-Track
Vintage Microphgrés « Tremendous Selectionef Outboard Gear

Reasonable Rates

COMMITTED TO SAN DIEGO
Convenient North County Location
11021 Via Frontera - Rancho Bernardo

www.studiowest.com




 THE PrTeH SESSION’

PRODUCERS, PUBLISHERS, A&R REPRESENTATIVES, MANAGERS and ARTISTS
may screen fox a specific recording project. They use these events to find songs;” singers,
musicians, etc. Qur guests may critique your song and give you valuable feedback on how
you could improve upon it if time permits. The guest may "pick-up" your s6ng which means
they would like to hear it again for further consideration.

Submission Rules

= One song per Guild Memyer will be listened to before those of Mon-Members.

= On exceptionally busy nights, we reserve the option to limit $He number of tapes submitted
by an individual to any event\ This option applies equally 6 those members submitting
tapes by mail. We ask that writsgs number their tapes, #2’being your first choice, #2 you
second, so that we may play them\according to your priorities.

= Due to time limits, we cannot guarantee that your spfig will be heard in the Pitch Session.

Fees

« For the admission price of $10 per song (limig1 to 2 songs per writer, varies with guests),
you may enter your song(s) for the Pitch SeSsion. Members may sign up tapes in advance.

« If you want more than one song in any exent, it\s $10 for each additional tape.

= You may join The San Diego Songwritefs Guild onthe night of an event for a $45 yearly
membership fee. Non-members are gfiarged a $20 doqr fee in addition to tape submission
fees. The door fee must be paid by’non-members wishing to pitch songs.

How It Works

= Bring neatly typed lyric shgét and cassette cued to the beginmig of the song you want
heard.

= Tapes will not be accepted for the Pitch Session after the start of the event.

« Be sure to include yodr name and phone number on both your lyricsheet and your tape
because they may get separated.

= The Pitch Sessigr is limited to 70 tapes. Once event is filled, sign up is ciqsed, even if the
event has not gtarted. SDSG reserves the right to limit the number of submissions further.

= When you gheck in your tape, sign in all names of writers, song title and phore number, so
that otheps who hear your song can contact you.

= Tapes will be referred to by song title. Writers may or may not remain anonymous during
the Pifch session depending on our guest for that event.
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Music

A full service music company
dedicated to the development of
artists and songwriters

e Song and CD Evaluation

e Coaching & Consultations
* Workshops & Seminars

* CD Shopping

Grammy-nominated songwriter

Ellen Silverstein
(619) 259-8831

www.neveroffkey.com




FILM PITCH
JANET FISHER

and
Goodnight Kiss Music Pitch
WORKSHOP
In-house critique session at Twigg's W|th
Tuesday May 25 & June 29 7:00 pm

SDSG Live at Coffee Bean and Tea Leaf
Friday May 21 and 28  7:00 pm

MARCUS
BARONE
Monday May 17

Doubletree Hotel
7450 Hazard Center Drive
Near 163 and Friars Road

Live showcases at Borders Carmel Mtn
Saturday May 15 and June 12, 7 to 10 pm

The Del Mar Fair, Saturday June 26,
4to 7 pm at the O'brien Stage

Registration starts at 6:30 pm

Song\WritersNotes

The San Diego Songwriters Guild
3368 Governor Drive, Suite F-326

San Diego, CA 92122

Address Correction Requested

Please check your membership expiration date below

First Class Mail



